INTRODUCTION

Background & Conceptual Analysis
The accuracy and reliability of the financial statements are very crucial to Stakeholders of firms in order to make appropriate decisions. This fact has become more important in recent years starting from late 2001 due to the collapse of Enron Corporation, Worldcom and Adelphia. These importance has intensified with the recent financial crisis, because of the bankruptcy of major financial institutions. Even if, there is an existing strong accounting standards (GAAP and IAS) to guide financial accounting activities, sometimes it becomes impossible to prevent the manipulative behavior of financial statement preparers, who wants to effect the decisions of the users of financial statement in favor of their companies. These manipulative behaviors of figures in accounting reporting are often called "creative accounting".
Although the creative accounting concepts became popular just two decades ago, there has always been a desire to manipulate the numbers among financial-business people. Manipulating numbers to get a favourable accounting impression, has a long history. According to Balaciu and Vladu (2010) , ambition of making figures more appealing or the opposite, as the circumstance demand, is as old as five centuries. Luca Paciolo had shaped the practices of creative accounting in his book De Arithmetica which outlined the fact of the Venetian trade men at those times, noted P a g e 3 | 40
to have recorded the transactions between themselves by double-entry book keeping with ink and quill-pen in main and subsidiary books. If there arose any inconsistencies, the ink column was occasionally knocked over in the books, in order to make entries illegible. This example shows that manipulative behaviour of figures in trade and among the financial-business people is not a new phenomenon but goes back to centuries. However, the term "Creative Accounting" was first originated with the movie "The Producers" by Mel Brooks in 1968. In this movie the producers of a play deceive the backers of their play by selling many times over the total value of the enterprise based on the assumption that the play will be unsuccessful, the backers will expect no financial gain, and the producers will have an ill-gotten profit. However, in the play as unanticipated becomes very successful surprisingly, creating a sensation that made the plans of the producer's flop (Lee et al., 2013).
Consequently, Creative accounting became popular as a term among financial and economics journalists in the media of United Kingdom. Griffiths (1986) , city editor of London Evening Standard, was the first noted personnel to have brought the "creative accounting" topic to the public notice by his seminal book. In this book, he made the public became aware of the fact that, the flexibility in the accounts could be used for creative accounting (Jones, 2011). According to Griffiths, creative accounting represents the means by which management manipulate accounting figures to achieve a deviation in an accounts of a financial statement, which are nothing other than approximations, which have their bases in the transactions and events of the year under review and the original starting point (Belkaoui, 2004) . In academic sense, Naser (1993) defined it as the process of transforming financial accounting numbers to the figures desired by the preparers from what they actually represent by taking advantage of the existing rules, while ignoring other accounting rules. Shah (1998) explained it, as the active exploitation of gaps or ambiguities in P a g e 4 | 40 accounting rules by management in order to portray their own preferred picture of financial performance.
Creative accounting is also known as "Earning management" and could be referred to in accounting practices as the acts that follows the letter of rules of standard accounting practices but certainly deviate from the spirit of those rules. Creative accounting practices are different from fraudulent accounting practices and thus are not illegal but immoral in terms of misguiding investors. The practices, which are followed in manipulating the books, are duly authorized by accounting system and thus cannot be considered as violation of any rule or regulations. It is characterized by excessive compliance and the use of novel ways of characterizing income, assets, or liabilities and the intent to influence readers towards the interpretations of desired results.
Earning Management or Creative accounting is result of judgments which is used by managers in financial reporting and in maintaining books to manipulate reports for either to mislead investors or stakeholders or to influence economy to give positive response towards financial performance of the company. The usual practice followed under earning management is to increase or decrease earnings artificially through choices available in accounting system.
Creative accounting is the root cause of numerous accounting scandals, and many proposals for accounting reforms are requesting for the removal of such practices. Financial statement is the result of the financial accounting process that accumulates, analyzes records, classifies, summarizes, verifies, reports, and interprets the financial data of a business firm, which reflect the financial position, performance and change in financial position of an enterprise (Elliott, 2005).
However, in recent years, creative accounting is becoming increasing popular running through companies, which lead to considerable allegation about the practice of creative accounting.
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Companies are able to manipulate the financial statements through various types of creative accounting techniques. It attracts more and more attention in the whole financial market and its presence distorts the true and fair view of the financial position of companies, and has a higher probability to cause serious corporate failure.
Types of Creative Accounting methods
The following description below is the types of creative accounting practice in use currently; 1.2.1. Amortization of written off development expenditure over the life of asset of a project: In other to produce desired results, a company can amortize written off development expenditure of related asset of a project, just to transfer the cost to next few years. It has been observed that the life of the assets are determined by managers or organizational concerned department and thus long life assets will show depreciation for long time in books of accounts. These judgments or estimations in deciding for assets life may lead to creative accounting for getting desired results.
If managers plan to evade taxes, they may estimate long life of assets of the company to show depreciation at an expense of long term.
Sales and lease back transactions:
In a transactions where third party is involved such as bank, the chances of creative accounting are more. While referring to Naser's example, as a scenario, he stated, supposing an arrangement is made to sell an asset to a bank, then lease that asset back for the rest of its useful life. The sale price under such a 'sale and leaseback' can be pitched above or below the current value of the asset, because the difference can be compensated for by increased or reduced rentals.
Choice in timing of transactions:
Companies are free to record the sales or revenues in a manner to show profits of investment which was costing too low at historic price. Companies according to their convenience can choose any of the method such as the inflationary market FIFO method, which could be adopted, if firm aims to reduce its expenses and wants to show higher profits. Each method will give different results in different conditions. Similarly, WDV (Written down value) and SLM (straight line method) of depreciation will give different result to the valuation of assets.
These choices in methods of accounting give legal right to the companies to present desire picture of firm. Since, the system authorizes companies to employ any of the methods despite the likelihood of information misleading stakeholders. However people who employ same, cannot be punished.
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Creative There is little evidence that, the growth in organizational codes of ethics (OCoE) in recent years has had much effect on organizational activity. Such was also the experience with the social responsibility debate of the 1970s -a debate which the current business ethics experience is so closely in parallels. The theme here is that business ethics and social responsibility have failed to shows the relationship between income tax and income smoothing practices. The hypothesis testing in this paper proof that, there is significant relationship between the two, which is the taxable income and income smoothing followers comparable to that of non-followers of income smoothing and it is also concluded by Parvez that there is significant relationship existing between profitability ratio and income smoothing.
Manipulation in financial reporting gives only short term benefit. As Efiok and Eton, (2012) deeply explain about the macro manipulation effect. According to them, manipulation of accounts, may affect the price of the share and it capital market environment as a firm. Macro manipulation increases the risk of the investor which may cause loss. They suggested that company should fill the loophole of the regulatory and management decisions, they must be based on actual financial report. Corporate governance plays pivotal role in any firm's financial decision making. Corporate governance works like top management that manages and controls company performance. And also find out, how much an auditor's ethics can affect the practices of creative accounting.
Theoretically it is noted that the stated accounting approaches listed below prevent creative accounting schemes by companies,
i. FRS 1-Cash Flow Statements
This approach seeks to prevent creative accounting actions, with the assumption that profit could easily be manipulated according to critics of creative accounting and as result, Accounting
Standard Board issued FRS 1, which requires most of the companies to publish cash flow statement to assist in avoiding figure manipulations.
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ii.
FRS 2-Accounting for Subsidiary Undertakings
This is another approach believed to prevent creative accounting scheme. In the 1980's, there were a number of complex schemes where companies could bring profit without disclosing their source of income and hide certain liabilities and assets from its balance sheet, by the operation of a subsidiary style. So the adoption of the FRS 2, presented a transparent relationship between a holding company and its subsidiaries.
iii. FRS 3-Reporting Financial Performance
This was a third approach believed to have also contributed in prevention of creative accounting scheme. It was noted to be a significant standard as at then and has transformed the appearance of the profit and loss account, by introducing a new form of financial statements. Instead of concentrating on single figure profit, the Accounting Standard Board considers companies to disclose information which reflects the various elements that make-up the profit.
iv. FRS 4-Capital Instruments
This was a fourth approach adopted and believed to prevent Creative accounting scheme. This standard has the objective of ensuring that capital instruments are shown in financial statements in such a manner, which truly reflects the obligation of the issuer. Under this standard there was a clear definition as to what must be shown as a debt, non-equity shares, and equity shares with clear rules.
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FRS 5-Reporting the Substance of Transactions
This was the fifth adopted approach which is believed to prevent Creative accounting scheme. It was observed that in the past, it was possible for companies to report transactions in a way which has legal validation, but has the reality of the economic transaction obscured. This approach attempted to rectify this by setting out definitions and the appropriate accounting treatments, particularly for transactions like consignment stocks, sale and repurchase agreements, and factoring of debts.
Naser (1992) observed that, much is written about Creative accounting and about the various schemes of window dressing and off-balance sheet financing but very little information is available on how widely such schemes are used by various companies. He did a little empirical study to find out the relationship, whether creative accounting is related to the types of companies or industrial classifications, the reason behind the use of creative accounting, perceived legitimacy, consequences of the continued use of creative accounting, and measures needed to be taken to minimize its use. Because of the grievous concern on the topic of creative accounting, it was difficult to obtain enough data from companies about their own creative accounting practices
In 1998, they sent copies of questionnaire to auditors and companies and got 15(out of 22) respondents that had had experience of auditing companies (7%) never encountered problem of creative accounting, 73% had found between 1 to 5 examples and 3(20%) had come across more than 5 examples in their professional practice. In this research he finds from his sample that private companies provided most frequents encountered examples of creative accounting and interestingly almost all companies appears to make some use of it. Similarly, for industrial classification, the result was that, creative accounting was likely.
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Uşurelu, Marin, Danailă & Loghin (2010) stated that even though ethics should be followed by an accountant, creative accounting is big challenge for them. They discussed about National Code of
Ethics for Professional Accountants of Romania as reported below;
The code is divided into three parts. Part A establishes the fundamental principles of professional ethics in accountancy and also provide conceptual framework in applying these principles. While
Part B and C illustrates how the conceptual framework should be applied in specific situations.
Where Ethical codes are not applicable, professional objectives and discretion are established to meet the highest levels of performance and meet the public interest.
Achieving these ethical goals involves meeting four basic requirements:
 Credibility: Throughout society there is the need for credibility in information and information systems.
 Professionalism: There is a need for customers, employers and other stakeholders to be clearly identified in the professional document.
 Service Quality: It requires ensuring that all services obtained from the professional accountant are carried to the highest standard of performance.
 Confidence: In the profession as accountants "service users must be able to feel confident that there is a framework of professionals" with ethics governing the provision of these activities.
Creative accounting is termed as a synonym to deceptive accounting. According to Usurelu et. al The creative visual manipulation disclosed information to influence decision, using creative visual effects to underline part of the corporate report or an items in order to make it more oblivious to users (e.g. figures, font, style, size of the letters or numbers, color etc.) To create a strong visual effect, the ordering of the items location is also important like first part of the corporate reports can be chosen, follow up with those items which minimize damage effect and attract favorable direction like the last parts of corporate reports.
Cosmin (2010) described the various techniques used by the managers to get desired results. A census (not exhaustive) of the techniques used in creative accounting is outlined below;
1. Tangible assets: "subjective depreciation" of assets, creates proper field of creative accounting of management, which estimates that, recoverable value is lower than net accounting assets and are considered impaired for difference. The result will be affected by recording a depreciation expenses.
2. Goodwill: Goodwill increases by underestimation of assets purchases capitalization and depreciation of goodwill during its useful life, this have influence on the outcome of further coming year. is an effective tool for "leveling outcome". Establishment of provisions in those years, where the profit results lead to decrease, while the resumption of the provisions in the coming year result in the registers deficit increase leading to the result of the creative accounting.
6. Construction contracts: Choosing between the two methods of accounting for construction contracts has the following impact on the profit and loss; under the completed contracts, the result will be recognized after the completion of contract, while in method based on percentage of definitive result will be staggered over time, throughout the progress of the construction project, switching from one method to another method also impact on profit and loss account.
METHODOLOGY AND EMPIRICISM
Creative Accounting is one of the most important accounting techniques used by the corporatesector companies across the world, and one of the best methods to play with the accounting figures.
As a result, numerous researchers have conducted research on this topic with different variables and different economic settings which formed the bases of the literature review of this paper, seeking to play a critical role in it conceptual analysis in the context of Ghana and at most within the West African economic settings.
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This section of the paper focus on the primary data collection design subjected to interpretation and technical analysis, to present the fact that will support the thesis of this paper. The research design adopted an instrument of both semi-structured and structured questionnaires concurrently. Semi-structured questionnaire also known as open-ended technique deals with extracting data from conversation, the individual interview, the informant interview and the focus group' while the Structured questionnaire deal with structured face-to-face interview, together with material on postal and telephone variants, Jankowicz (1995) . The research team further employed case-study type as a method to obtained fact and describe conditions that exist at a particular point in time. A case-study is defined as an attempt to systematically investigate an event or a set of related events with a specific aim of describing and explaining the phenomena. A.D. Jankowicz (1995) further defined it as the means to explore issues both in the present and in the past, as they affect a relatively complete organizational units, in which you look to the future by means of recommendations you make. The term population refers to a complete set of individuals (Subjects), objects or events having common observable characteristics in which the researcher is interested. The study of population is a universal set of all cases or members that contain the characteristics of interest to the researcher. Per analytical purposes, the research team categorized the study population into three (3) group that form the corporate sector of Ghana. Being top management, middle level and low level management. Jankowicz (1995) further elaborated that, sampling from population could be defined as the deliberate choice of people who are to provide you with data from which you will draw conclusion of the population from. The sample represent the management staff from the Finance functions and department, thus financial directors, financial managers, Auditors,
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Accountants, Cashiers and among other relating workers in finance working within the corporate industry of Ghana.
The research team adopted non-probability sampling technique and employed purposive sampling instrument using key informant technique. Tremblay (1982) elaborate that this technique is only useful when the research team seek for people with specialized knowledge about the issue in question. The team employed this technique because they needed respondents who could provide in-depth financial information and it relating to manipulation of creative accounting in the corporate industry of Ghana.
The field instrument adopted for data collection was a carefully designed questionnaires. The 'E' consist of questions on the manipulation methods and it effect on accounting policies. The study area was the Corporate Sector of Ghana, which focused more on the Institutions found in revenue collection sector, Banks, Insurance companies, fund management firms and fast moving product companies. One hundred (100) people were subjected to studies as the sample population framework, and we are glad to indicate that we are fortunate to have got 100%
respondents from the field studies, which we believe could be attributed to our field work tactics. Table X1 describe the nature of the sample population
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Section A of the Field Studies Total Score 100 100%
Source: Field report of Senzu (2017)
Section B of Field Studies
In this section the effort of the studies was to observed whether all the respondents of the sample population understands the concept of Creative accounting, and there was no doubt that This section sort to examine the effect and legal standing of creative accounting practice in financial reporting system in the corporate sector of Ghana. Indeed, the creative accounting practices to a large extent is observed to be the root of a number of accounting scandals in the world leading to total loss of corporate image and executive integrity. However analysis globally indicate that some practitioners and academicians see the creative accounting practice as an illegal act, while others consider it as a legal act. So the findings in Ghana was computed into as Table   below classified as Table X3 & X4. Total Score 100 100% Field Report, Senzu (August, 2017) Table X3 data depicts that most active players in the financial market of Ghana have conviction, and a strong opinion that, the creative accounting practice in the corporate sector of Ghana has a negative effect on the financial system of Ghana, having 38% rate of respondents who attested to this as a fact. 39% of the respondents were of the view that, as far as accounting profession is concern, creative accounting was a legal practice with the exception of excessive indulgence, which turns it into a fraud hence becomes illegal, while about 25% submitted that any kind of creative accounting to them was totally illegal and need not to be condone. The data depict that Managers are the most popular practitioners of creative accounting in corporate sector of Ghana, followed by the Chief Executive officers with a respondent of 42% and 26% respectively.
P a g e 28 | 40
The next effort of studies was to examine the credibility of financial statement from the Corporate sector of Ghana; understanding the wide spread of creative accounting in this industry. The data obtained was graphically computed below as figure 3. It was observed that there is still majority of the financial market players about 35% who believe in the credibility of corporate financial statement reporting, despite the wide spread of creative accounting. However 28% which is the second highest respondents, indicated their stand of completely distrust to the financial statement reporting in the corporate sector in Ghana, which call for a critical look into this situation to avoid future repercussion that will stand to break down the very fiber that hold the financial system operations, which is trust. What was the reason behind the adoption of creative accounting practice in the corporate sector of Ghana and the ease of detection of it practice in financial statement reporting. This lead to data collection which was represented in a Table format as Table X5 . Manipulator benefits 37 37%
An art in financial statement preparation 8 8%
Total Score 100 100%
Source: Field Report, Senzu (August, 2017)
The observed report from the field stipulate that, majority that engages in creative accounting in the corporate sector of Ghana were to satisfy the interest of the manipulators, followed by 29% of respondent that submitted that such an act is only applied for the purpose to attract investment while 26% opined that such an act is engaged to assist their agency to maneuver in a strong market competition.
It was further enquired, if creative accounting was easy to detect in financial statement reporting.
The findings was graphically presented as Figure 4 . Below According to the graphical display of fig.4 indicate explicitly that, about 52% of the population, observed to be the highest figure among the respondents, declared that creative accounting on Financial statement is an art very difficult to detect on just a plane reported financial statement.
Which express a critical concern of why this art need to be curb, strategically and technically.
Section E This section was dedicated to examine how creative accounting practice, have effect on accounting policy selection, decisions and application, and further examine the popularly used creative accounting methods in the corporate sector of Ghana. The findings were presented into As the pie chart above depict; an estimate of 41% strongly agree that the art of creative accounting practice largely influence accounting policy choice and decisions, followed by 23% quadrant of expert who share the same believe to some extent in the corporate sector of Ghana Finally a step was taken to examine the popularly most used creative accounting methods within the corporate sector of Ghana and Changes in depreciation policy 21 21%
Extraordinary and exceptional items 8 8%
Money valuation 29 29%
Others
4%
Total Scores 100 100%
Source; Field Report, Senzu (August, 2017)
As the table X6 depicts, the agencies who engages in Creative accounting in the corporate sector of Ghana, practice more of the 'Off Balance sheet financing', then to 'money evaluation' in financial statement reporting and thirdly is the adoption of 'changes in depreciation policy' on assets.
FINDINGS, CONCLUSION AND RECOMMENATIONS
Findings
I. This study revealed that the practice of Creative Accounting is an attempt to gain advantage in a form to the managers and companies. Also, it shows that the current GAAP create a gap that can permit and encourage the practice of Creative Accounting.
II.
It was equally revealed that one of the best ways to prevent the practice of Creative Accounting is to enforce both preventive as well as strong enough punitive measures on those that engages in Creative Accounting practice.
III. This paper finds out that creative accounting variables enhance profitability IV.
The result of the studies reveal a significant relationship existing between income smoothing and profitability
V.
It was realized that one of the major cause of organization engaging in income smoothing is the effort to appear profitable in bad years and strong market competition period VI. It was also realized that the most popularly used creative accounting methods in the corporate sector of Ghana is Off Balance sheet financing.
VII. It came to be realized that, the highly most engaged architect in creative accounting in the corporate sector of Ghana are Managers followed by Chief Executive officers.
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Conclusions
The findings of the research study, serve as the basis for making the conclusion below:
Creative Accounting offers a formidable challenge of the accounting profession which when carried to extreme negativity, has cast aspersion on the credibility of accounting principles and standards. In general, Creative Accounting lends itself as a deceitful and undesirable practices.
The ethical implications of Creative Accounting raises the need for a close scrutiny of the potential abuse of accounting policy choice and manipulation of transactions. The study establish a relationship fact of the multi-dimensional nature of the ongoing financial crises which has it deep root in the financial reporting, burdened with the adoption of Creative Accounting.
Recommendation
I. It was recommended that effective rules and regulation of accounting practice should be put in places within the organization to forestall the incidence of Creative Accounting. Also, it was recommended that GAAP usage should be subjected to basic SAS and IAS standards.
II.
Adopting of the set of global financial reporting standards known as international financial reporting standards (IFRS) must be embrace by all operators of accounts and those performing accounting duties.
III.
Greater emphasis on enforcement of code of corporate governance and ethics. Proper enforcement of changes in accounting regulations, ethical standard government code by regulatory authorities will prevent companies from employing misleading reporting practices of creative accounting.
IV.
Regulatory agencies should draft rules that minimize the use of judgement estimation and prediction in the treatment of certain entries in financial reporting example extra ordinary items.
V.
Auditors should have a part to play in identifying and reporting dishonest estimates, and they should be given the responsibility of detecting and reporting all instances of
Creative Accounting practices
